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JOB DESCRIPTION

POSITION: Marketing Coordinator
DEPARTMENT: Marketing

DIRECT REPORTS: None

LOCATION: Brixton

DATE UPDATED: September2018

Our goal at Intrepid Group is to give every customer who travels with us the Best Travel Experience Ever, whether they
book with us directly orthrough one of our agent partners. Our EMEA Marketingteamisresponsibleforinspiring people
to wantto travel with our much-loved brands, and educating themabout the industry-leading purpose-led initiatives that
we’ve launched and continueto support all overthe world. In this broad role youwill support our digital, UK and European
marketingteams as well as our PR team, supportingthem and ensuringthat our direct and industry initiatives continue
to be successful.

POSITION PURPOSE:
e Working with our UK and Europe marketing teams to support partnership and campaign execution
e Collaborate with ourindustry marketing teams to support our agent partners with collateral forthem
e Administration tasks such asinvoicingand POs
Supportthe PR team by fulfilling media requests, and assisting with media or consumer events
e Analysis of booking patterns and campaign performance
e Communicating marketing activity with sales teams and wider business

QUALIFICATIONS AND EXPERIENCE:

e 1+ years’ marketing experience

Excellent communication skills to inspire industry partners, staff and to represent the brands
Knowledge of the EMEA travel marketand broad personal travel experience
Clearalignmentto Intrepid Group values and culture

OTHER SKILLS AND ATTRIBUTES:

e ‘Can do’ pragmaticattitude with a strong personal drive to achieve

e Anunderstanding of agile marketing, ensure the team identify and focus their collective efforts on high value
projects and then continuously and incrementally improve the results overtime.

e Anunderstandingof and beliefin Intrepid Groups core values

e Excellentcommunication skills toinspire stakeholders and represent the brand

e Strongorganisational skills to deliver multiple projects to deadlineand budget and work under pressure

e Abilitytoworkindependentlyandinateam

IMPORTANT NOTES:

e Thisis arewardingjob with avery dynamiccompany.

e Workingin marketing can be demandingattimes and requires dedication and close attention to detail.

e Atbusytimesyoumaybe asked towork additional hours to help clear work (especially when the deadlines for
major projects are approaching).

e Flexible approach: Be prepared to supportad-hocmarketing projects as requested by the wider marketing team

e Companygoals:Be preparedto getinvolvedin otherad-hocmarketing team tasks as they arise relating to the
marketingand wider company goals.

All outcomes are measured by Key Performance Indicators (KPls) determined each year.


http://www.peregrineadventures.com/

Annual Operational Accountabilities

Benchmark Measure

Growth in EMEA sales

Annual £ Revenue

StrategicBrand Positioning

e Coordinate the annual marketing strategy
and plans with the Intrepid Group’s
marketingteam

e Ensureinternal salesteamsare fully briefed
and connected with all campaigns andlive
promotions

e Contribute and supportB2B and B2C
marketing activitieswherenecessary to help
achieve objectives

e Coordinate the delivery of campaignand
artwork requirementsincluding point of sale
and any digital collateral.

e Coordinate the planning of direct events and
ensure we deliveronthe follow up

e Actonowninitiativeto monitor, evaluate
and report on competitors’ marketing
activity.

Publications

e Written copyto be descriptive, inspirational
and enticingyet accurate and a reflection of
reality. The very highest standards of
grammar, spellingand accuracy are
required

e Reproduction standards for published work
(pictures, graphic, maps and text) to be
maintained to existing high standards or
improved upon. This will involve copy-
editing, writing and close checking of
material before printing or digital
publishing.

Administration

e Supportthe PR team by booking presstrips,
fulfilling mediarequests for sample
packages and photographs, assisting with
mediaor consumerevents, and assisting
with coverage reports

e Responsible forinvoicesand POs

e Run bookingreports and data entryinto
reports

Campaign Management

e Coordinate requirements forthe marketing
campaign calendar

e Supportpartnerships with administrative
requirements and activities, such as promo
codes, FOCrequests

e Work with B2B marketing executivesto
deliverflight package costings forindustry
partners

e Analyse campaign ROI, providing clear,
accurate and timely analysis and
recommendations

Reporting

e Proactivelyanalyseandreportonall direct
and partnership marketing activities and
initiatives, including weekly updates for
department meetings and full monthly
activity reports




Statistical information to be 100% accurate
and presentedinadigestible form (with
conclusions andaction plans).

CustomerObsessed Put the customerfirstin all marketing
initiatives
Culture Act as a role model and leader of the

company values




